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Refer to Fig. 1.1 (Insert), information about the ‘Essential Costa Rica’ brand.

(a) Explain two ways that Visit Costa Rica has created a strong brand identity with ‘Essential
Costa Rica’.

(b) Assess the importance of the ‘Essential Costa Rica’ brand being fully integrated into the
promotional activities of Visit Costa Rica.
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(c) Discuss how public relations might be used as a communication method to raise awareness
of a destination brand identity.
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Refer to Fig. 2.1 (Insert), information about the Tasmania ‘Come Down for Air’ marketing campaign.

(a) Explain how the two different types of media are used by Tourism Tasmania to communicate
the destination’s brand identity:
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(c) Evaluate job creation as a measure of success in destination marketing.

| © UCLES 2024 @ 9395/31/0/N/24 I

8 H

DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN



DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN

* 0000800000009 *

NIRRT, - -

[Total: 25]

| © UCLES 2024 @ 9395/31/0/N/24



* 0000800000010 *

| © UCLES 2024

10

BLANK PAGE

9395/31/0/N/24

DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN



DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN

* 0000800000011 *

| © UCLES 2024

11

BLANK PAGE

9395/31/0/N/24



* 0000800000012 *

LT -

BLANK PAGE

The boundaries and names shown, the designations used and the presentation of material on any maps contained in this question paper/insert do not imply
official endorsement or acceptance by Cambridge Assessment International Education concerning the legal status of any country, territory, or area or any of its
authorities, or of the delimitation of its frontiers or boundaries.

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge
Assessment International Education Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download
at www.cambridgeinternational.org after the live examination series.

Cambridge Assessment International Education is part of Cambridge Assessment. Cambridge Assessment is the brand name of the University of Cambridge
Local Examinations Syndicate (UCLES), which is a department of the University of Cambridge.

| © UCLES 2024 Eﬁ 9395/31/0/N/24 I

DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN DO NOT WRITE IN THIS MARGIN

DO NOT WRITE IN THIS MARGIN



